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T he public have spoken, and the 
winners of the Great Anglian Brew 
Off, organised by Norfolk CAMRA 
and the Anglian Craft Brewers, have been announced as Elmtree Brewery and Charles Abbott, with Noman, a 5% stout, brewed with Maris Otter, chocolate and crystal malts, roasted barley and flaked oats, and hopped with East Kent Goldings. Allan Cooper, 

brewer at Elmtree, 
commented that the 
beer had “a velvet 
mouthfeel with a 
roasted aftertaste”.

The brew was 
judged by customers 
at the recent Norwich 
Beer Festival, and 
was up against 
two other finalists, 
with all three beers 
being collaborations 
between commercial 
brewers and 

members of the Anglian Craft Brewers, which exists to promote home brewing.The other finalists were Golden Triangle / John Watson, with Mosaical Cheers, a 4% pale ale; and Wildcraft / Mark Cade with Wild Moonshadow, a 3.7% mild.
The competition began in June, when 25 members of the ACB submitted bottled 

beers, brewed on 
their home kits, to 
the Norfolk CAMRA 
Tasting Panel, who 
judged the beers 
in three rounds 
based on ABV, and 
selected the three 
winners to go 
forward to the final.

Congratulations 
to the winners, 
the finalists and 
to all the entrants 
as the standard 
of the beers was 
extremely high! n

the finalists and 
to all the entrants 
as the standard 
of the beers was 
extremely high! 

THE

BREW OFF

Great Anglian

Allan Cooper

Abbott brew house

John Watson

Angel 
Gardens

Free  House 

This independently run freehouse has been under the ownership of Ian Warren since 1988 and is situated on the north of the city near to Waterloo Park.

Up to NINE reasonably priced 
Real Ales with THREE guest ales 
and SIX real ciders available.
Showing all  SKY and BT Sports
Live entertainment every SaturdAY

sunday lunch served 12-8

96 Angel Rd, Norwich NR3 3HT www.norwichinns.com |email: ikwarren-angel@tiscali.co.uk

30TH 
ANNIVERSARY 

PARTY
Saturday 27th January 2018

Live music with Terry 
Adams, and a free buffet

PRE CHRISTMAS MEALS STILL AVAILABLE
Book your table now on 01603 427490

MEDIA PACK

Why advertise with Norfolk 
Nips and Cask Force?

n Massive 12,000 print run distributed to 
pubs and clubs throughout the area

n Free digital version available 
to all online at issuu.com

n Branches with over 4,000 members 
covering the whole of Norfolk

n Excellent value for money

n Established magazine with 
a 35 year history

CALL 07736 635916 or email 
chris@shillingmedia.co.uk
TO RESERVE YOUR SPACE
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Shilling Lane Media on behalf of the Norfolk Branches of the Campaign for Real Ale. 

The Old National School, 62 North Street, Bourne, Lincs PE10 9AJ

Tel: Chris Shilling 01778 421550 or Dave Lane 01778 420888

Email: chris@shillingmedia.co.uk or dave@davidlanepublishing.co.uk
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In the brewing chair is Mike Deal (and his dog Luna), 
Wildcraft, Forager’s Rest, Buxton, Norfolk, NR10 5JD. 
Tel: 01603 278054, www.wildcraftbrewery.co.ukWhat did you do before brewing?
I was in education 
at the City 
Academy, 
Norwich teaching 
GCSE Maths, 
English & Science 
in the Behavioural 
Department. 
I was a home brewer for years before that and I started off foraging and working out what I could make out of the forest ingredients. I started off with wines and realised I wasn’t patient enough to wait a year while they matured and went on to beers and spirits.

What got you into Commercial brewing?I moved to Old Costessey and found they are an amazing community. They regularly came to my door to taste the goods. They convinced me that teaching was killing me and that I should set up on my own. So I did a couple of trials in the local community and invited everyone around to my house. We had like 60 people around at one point and they were all trying the different beers. They had voting sheets so I could decide which was the best and what I should start with. Then I met Mark Goodman who is my business partner and I said I needed a premises and he found where we are now.
How do you go about choosing the style of beers you brew?Well a lot came down to the forest ingredients. It was just literally matching flavours with the styles and what I was picking at the time. I tried Raspberries, Blackberries, Strawberries, Damsons, Blackcurrants and basically anything I could get my hands on. I brewed a beer to suit the flavour of that particular fruit. I loved cooking so it was working out flavours that go 

together. I experimented a lot as well. One of the first we did was the Coffee IPA which I started working on in January last year which was very different. Most people go for a coffee with a darker beer but I did tastings with Costessey Strangers club and we found a fruity fragrant coffee which paired really well with citrous hops which was much lighter.
How do you choose your ingredients?We use Anglian Water but now have our own bore hole. We invested in that in the summer and are experimenting with the water at the moment. We have a lot of iron ore in the content. Apart from the basic chemistry to the water we will not be burtonising as we want to to be our own unique water. We are working on our own yeast strain at the minute which we want to cultivate here. That is further down the line but we are experimenting with the strains now. At present we use 

SS4 and I keep 
experimenting with temperatures to 
see what flavours 
I can get. The Wild Bill 4.5% was done at a traditional 

SS4 temperature 
so that is why it is 
fruity and has more 
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Norfolk and Norwich Branch coach trip to North Norfolk

n a gloriously sunny Saturday 
at the beginning of September 
we set out from Castle Meadow 
aboard our usual Smiths coach to visit at least 6 pubs along the North 

Norfolk coast. Five pubs were planned 
either side of a longer stop in Wells-next-

the-Sea where we had a choice of various establishments.
The first stop at noon was the Chequers at Binham, a lovely flint faced pub typical of the area, with local beers Moongazer American Pale Ale and Amber Ale plus Marston’s 

Pedigree and Adnam’s Southwold as well as 

Cider and Perry from Whin Hill. Close by the pub are the ruins of Binham Priory used until the dissolution of the monasteries in 1539.
It was a short drive to the Three 

Horseshoes at Warham. This pub has 
been recently been sympathetically 
refurbished. Inside the heritage features that adorn the walls are recognised by 
CAMRA, being on National Inventory of 
Pub Interiors. The beer is dispensed from a servery rather than a bar. The walls are covered with local breweriana including a Twister game on the ceiling. Beers from Norfolk were S&P Summer Sauvin and 
Woodforde’s Wherry whilst from south 
of the border were, St Peter’s Bloomin’ 
Marvellous and Adnams Ghost Ship.

Next stop was in Wells where we had 2½ hours to sample some of the establishments in the town. Wells boasts seven pubs and a ciderworks and the group split up to visit their own favourites. I visited the Bowling Green with Abbot, Wherry and Bloomin’ Marvellous and then on to the Lifeboat 
with Moongazer Norfolk pale Ale plus three beers from Adnams before some lunch from the award winning French’s fish and chip shop. The shop faces the Albatros barge moored on the quay, famous for its Dutch 

pancakes and serving Woodfordes beers. A short walk from here is Whin Hill ciderworks and shop where a chance to sample their wonderful Perry could not be overlooked! Together with the others who had visited The Globe, Crown Hotel, Edinburgh Inn, Albatros or Golden Fleece we assembled at the bus stop to board the coach at 4pm.
Travelling along the coast road to the 

next stop which was the Dun Cow at 
Salthouse. This old inn with its exposed 
beams is close to the Salthouse Marshes and has a wonderful view from the pub and garden. Local beers were Wherry, Regatta 

Interior, and the Twister 
game on the ceiling of Three 
Horseshoes, Wareham.

Outside the Dun Cow

Interior, and the Twister Interior, and the Twister 
game on the ceiling of Three 
Horseshoes, Wareham.

Interior, and the Twister 
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Advertising Rate Card

Size 1 Issue 2 Issues 4 Issues

Quarter Page £80.00 £75.00 £70.00

Half Page £140.00 £130.00 £125.00

Full Page £250.00 £235.00 £225.00

Inside Front Cover £285.00 £265.00 £250.00

Inside Back Cover £285.00 £265.00 £250.00

Outside Back Cover £310.00 £290.00 £275.00

All advertisement prices exclude VAT.

Issue Deadline Published

Spring 2019 Feb 8 Mar 1

Summer 2019 May 10 May 31

Autumn 2019 Aug 9 Sept 2

Winter 2019 Nov 8 Nov 29

ONLINE ADVERTISING

The guide is available on issuu.com with 

web links and promoted via Facebook and 

individual CAMRA Branch websites.

Technical Specifications

We offer a free design service for all advertisers.

If you would like to take advantage of this service, 

forward all the text and images that you would like in the 

advert via email to: dave@davidlanepublishing.co.uk

Text can be supplied in a the following formats: Microsoft 

Word, Apple Pages, Text Only (.txt) or typed in an email.

Images, photographs, logos or pump clips etc. can also be 

supplied via email at 300dpi as jpeg, tiff or eps formats.

Adobe InDesign, Illustrator, and Photoshop files are 

acceptable, please ensure all fonts are embedded and 

graphics saved in an editable format at 300dpi.

We will then compile the advert and the completed 

design will be sent to you for proofing via email or 

post, whichever is most convenient for you.

Please note: All advert content must be supplied 

AT LEAST 2 DAYS before the print deadline for 

us to be able to provide a proofing service.

If sending us ready-made artwork, please 

see the following advert dimensions:

ADVERTISEMENT SIZES (width x height in mm)

 Copy size

Quarter page 62mm w x 92mm h

Half page landscape 128mm w x 92mm h

Full page (no bleed) 140mm w x 200mm h

Full page (with bleed) 154mm w x 216mm h

Double page spread (with bleed) 303mm w x 216mm h

Please send the artwork to us in one of the following formats:

n Press-ready PDF with fonts embedded, saved at 300dpi.

n EPS, TIFF or JPEG file saved at 300dpi resolution 

and colour profile saved as CMYK

PLEASE DO NOT SEND MICROSOFT PUBLISHER 

DOCUMENTS AS THESE ARE UNUSABLE FOR PRINT.

If you have advertised with us previously, we will still 

hold your artwork on file. Just contact us if you would 

like any amendments or to repeat existing artwork.



FULL PAGE (with bleed) 154mm wide by 216mm high

FULL PAGE (no bleed) 140mm wide x 200mm high

HALF PAGE LANDSCAPE 128mm wide x 92mm high

QUARTER PAGE
62mm wide x 92mm high



Standard Terms and Conditions Of Acceptance of Advertisements

1. These conditions shall apply to all advertisements, insets, inserts, sponsored articles or features (herewith referred to as 
advertisements) accepted for inclusion in hard copy editions of publications published by Shilling Lane Media (“Shilling 
Lane Media”). Any other proposed condition shall be void unless incorporated clearly in written instructions and specifically 
accepted by Shilling Lane Media. For the avoidance of doubt, these terms and conditions are applicable to the sale of 
advertisements accepted for inclusion in digital or other electronic editions of Shilling Lane Media’s publications.

2. All advertisements are accepted subject to Shilling Lane Media’s approval of the copy and to the space being available.

3. If it is intended to include in an advertisement a competition or a special of merchandise, other than that normally 
associated with the advertised product, full details must be submitted at the time of booking.

4. Shilling Lane Media reserves the right to omit or suspend an advertisement at any time for good reason, in which case no claim on 
the part of any Advertiser for damage or breach of contract shall arise. Should such omission or suspension be due to the act or 
default of the Advertiser or his servants or agents then the space reserved for the advertisement shall be paid in full notwithstanding 
that the advertisement has not appeared. Such omission or suspension shall be notified to the Advertiser as soon as possible.

5. If Shilling Lane Media considers it necessary to modify the space or alter the date of position of insertion or make any other 
alteration, the Advertiser will have the right to cancel if the alterations requested are unacceptable, unless such changes are 
due to an emergency or circumstances beyond Shilling Lane Media’s control. Every care is taken to avoid mistakes but Shilling 
Lane Media cannot accept liability from any loss arising from the late appearance or non publication of any advertisement.

6. The Advertiser warrants that the advertisement is not illegal, defamatory, an infringement of any other party’s rights or an 
infringement of the British Code of Advertising Practice. Country of origin (other than the United Kingdom) of goods advertised 
must be shown in advertisements to the extent necessary to comply with applicable legal and/or regulatory requirements.

7. The Advertiser will indemnify Shilling Lane Media fully in respect of any claim made against Shilling Lane Media arising from 
the advertisement. Shilling Lane Media will consult the Advertiser as to the way in which such claims are to be handled.

8. Advertisement rates are subject to revision at any time and orders are accepted on condition that the price binds 
Shilling Lane Media only in respect of the next issue to go to press. In the event of a rate increase, the Advertiser will 
have the option to cancel the order without surcharge or continue the order at the revised advertisement rates.

9. If the Advertiser cancels the balance of an agreed programme of advertisements, except in the circumstances 
set out in clauses 5 or 8 above, it relinquishes any right to a pre-agreed series discount to which it was 
previously entitled and advertisements forming part of such programme (both those published and those not 
yet published) will be paid for at the appropriate rate set out in the rate card from time to time.

10. Discounted rates negotiated in respect of a series of advertisements apply only if the order is completed 
within 12 months of the date of the first insertion. Failure to comply will require all advertisements forming 
part of the series to be charged at the appropriate rates set out in the rate card from time to time.

11. Accounts are due for settlement within 30 days of the due date of invoice. In the event of any account becoming overdue, Shilling Lane 
Media reserves the right both to suspend insertions due under order or until such time as the sum owing is paid. Interest is chargeable on 
overdue accounts at the maximum rate permitted by applicable law. All gross display advertising rates are subject to the current Advertising 
Standards Board of Finance surcharge payable by the Advertisers. Where orders are placed by Advertising Agents the Agency will be 
responsible for collecting this surcharge and paying to the Advertising Standards Board of Finance (“the Board”). Where the Advertiser 
places advertising directly, Shilling Lane Media will invoice the relevant surcharge and distribute this to the Board without deduction.

12. Shilling Lane Media reserves the right to recover all additional costs incurred that arise as a result of the 
acts or defaults of the Advertiser or its Agent. Complaints regarding publication of advertisements must 
be received by Shilling Lane Media in writing within one calendar month of the cover date.

13. At least 5 days notice written prior to copy date is required to stop, cancel or suspend an insertion. 
After this date the Advertiser will be liable to pay the full rate for the insertion.

14. If copy instructions are not received by agreed copy date no guarantee can be given that proofs will be supplied 
nor corrections made and Shilling Lane Media reserves the right to repeat the most appropriate copy.

15. Advertiser’s property, artwork, etc are held at the Advertiser’s risk. Advertiser’s artwork, film positives and/or negatives, 
photographs and transparencies will be returned on request by Shilling Lane Media via Royal Mail post and at the risk of 
the relevant owner and should be insured against loss or damage from whatever cause. Shilling Lane Media reserves the 
right to destroy all artwork which has been in his custody for twelve months from the date of its last appearance.

16. All advertising artwork created by Shilling Lane Media on the Advertisers behalf will remain the intellectual property of Shilling Lane 
Media. If the Advertiser wishes to use any advertising artwork created by Shilling Lane Media a written request must be send to chris@
shillingmedia.co.uk. Shilling Lane Media reserves the right to refuse requests if any advertising booking fees remain unpaid.

17. For the purpose of these conditions, Advertiser shall refer to the Advertiser or its Agent whichever 
is the principal. ‘Advertisement’ includes loose or other inset where appropriate.

18. These Conditions shall be governed and construed in accordance with the laws of England and Wales. Any dispute concerning 
these Conditions (including non-contractual disputes) shall be subject to the exclusive jurisdiction of the English courts.


